
June 26, 2023 

To the attention of: 

Joint Compliance Audit Committee 

Corporation of the City of Oshawa 

50 Centre Street South 

Oshawa, Ontario 

Regarding the 2022 election campaign of Joe lngino for the office of Oshawa mayor 

We, the undersigned electors entitled to vote in an election in Oshawa, believe on reasonable 

grounds that during the 2022 municipal election, the candidate, Joe lngino, egregiously 

contravened provisions of the Municipal Elections Act relating to election campaign finances. 

This is our formal application as per section 88.33 of the Act to the Committee for a Compliance 

Audit of Mr. lngino's election campaign finances. 

Due to the extensive documentation required to support this application, on the following 

pages we detail the contraventions along with numerous attachments providing support for the 

application. 

With regards, 

~ 
Derek Giberson Roger Boutrvc . 

w~~ 
Teresa Goff Darlene Forbes 



    

           

 

 

  

 

   

     

      

     

 

    

     

    

    

 

  

 

 

 

 

  

Application to Joint Compliance Audit Committee 

Regarding the 2022 election campaign of Joe Ingino for the office of Oshawa mayor 
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Attachment 1 – Candidate’s Financial Statement (original January 23, 2023 filing with City Clerk) 

Attachment 2 – Oshawa Central advertising rate card (2022 OCN “Media Kit”) 
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Attachment 6 – Candidate’s Unsigned Financial Statement (revised from original January 23, 2023 

filing, provided with letter for JCAC hearing held May 22, 2023) 



    

           

 

 

 

 

 

         

       

      

           

     

         

      

           

        

        

      

        

           

       

           

   

 

       

   

        

   

    

Application to Joint Compliance Audit Committee 

Regarding the 2022 election campaign of Joe Ingino for the office of Oshawa mayor 

Detailing of contraventions by candidate 

Background 

1. In the 2022 municipal elections in the City of Oshawa, Joe Ingino was a registered 

candidate for the office of mayor, having registered on June 4, 2022, according to his 

Financial Statement (Attachment 1), which he filed on January 23, 2023. Mr. Ingino was 

already an experienced candidate, having run for the same office in 2018 and 2014 

garnering a small vote share each time. 

2. Mr. Ingino describes himself as the editor and publisher of a newspaper variously 

referred to as the Oshawa Central Newspaper and Oshawa/Durham Central, which its 

website states has been in publication since 1995, and currently exists in both a print 

and online format, publishing one edition per week in the middle of the week. The 

online format appears as a direct reproduction of the print format. This Application will 

use the title “Oshawa Central” when referring to it. The ownership of the Oshawa 

Central is unspecified but appears to be owned by Mr. Ingino. 

3. In the 2022 election, Mr. Ingino ran a campaign that included election signs placed 

across the City and newspaper advertisements in the Oshawa Central, and he also 

appears to have rented a table at the Oshawa Markets, a flea market located at 555 

Simcoe Street South. 

General 

4. The Municipal Elections Act (“the Act”) provides clear rules on campaign finances in a 

municipal election in Ontario, including: 

a. a candidate must first register prior to incurring any campaign costs; 



       

    

        

      

   

        

 

        

     

        

   

        

   

         

         

   

  

      

       

         

      

        

           

 

       

        

   

           

 

       

   

        

         

   

       

b. a general spending limit per campaign applies ($111,153.25 in the case of a 

mayoral campaign in Oshawa in 2022); 

c. a contribution limit from the candidate and spouse applies ($25,000 for same); 

d. all contributions must be made by individuals (rather than businesses, 

corporations, unions, etc.); 

e. the total of all contributions and expenses must be clearly documented in the 

Financial Statement; 

f. the financial activities throughout the campaign must be conducted according to 

section 88.22 of the Act; and, 

g. a candidate must file their Financial Statement with an auditor’s report if the 

campaign’s expenses exceed $10,000. 

5. This Application submits that Mr. Ingino severely and repeatedly violated the Act on all 

counts listed above. 

6. In order to clearly detail the extent of Mr. Ingino’s violations of Act, this Application 

includes several Attachments to assist the Joint Compliance Audit Committee (“the 

Committee”) in their review. 

Newspaper Advertising 

7. Mr. Ingino ran an extensive quantity of newspaper ads in the Oshawa Central 

throughout the campaign, as well as prior to the date of his registration as a candidate. 

8. Near the outset of the municipal election period and at other points during the 

campaign period, via email Mr. Ingino provided candidates running for various municipal 

offices a rate card for advertising in the Oshawa Central. This rate card is included as 

Attachment 2 and is a key component in calculating Mr. Ingino’s total ad spend in his 

newspaper. 

9. As part of the preparation of this Application, it was necessary to review all the 

publications of the Oshawa Central from the outset of the election nomination period 

(May 2, 2022) up to election day (October 24, 2022), in order to quantify the types, 

sizes, and numbers of ads for Mr. Ingino’s election campaign that he placed in the 

Oshawa Central. 

https://111,153.25


            

          

           

             

     

         

      

        

  

          

            

     

        

          

            

   

       

       

     

         

      

     

 

      

       

        

         

      

 

 

10. This quantification can be found in a worksheet in Attachment 3, where the table 

calculations require two pages to fit, with totals found on the 2nd page. 

a. Each column has a blue label that describes the ad type and size in question, and 

at the end of the table which falls on the 2nd page, in the grey area is a rate per 

ad. As often as possible this format attempts to correlate to a type and size 

found in the Oshawa Central rate card. This was not always easy as some ads did 

not exactly match an identical size in the rate card; however, where this is the 

case, in some cases an ad size as close as possible was selected or the count per 

ad was adjusted. 

b. In each column, with the exception of “Other,” the number in each cell is the 

number of occurrences of that type of ad in that publication date. The column 

labelled “Other” quantifies dollar estimates for irregular ads that don’t reoccur 

enough to warrant a column of their own, with details in the notes. 

11. Based on the calculations from the table, the blue fields on the 2nd page provide a grand 

total, an amount calculated at $219,687. This amount violates the Act and election rules 

on numerous counts: 

a. The mayoral race spending cap for Oshawa in 2022 was $111,153.25, with the 

calculated amount of ads exceeding this by over $108,000; 

b. The maximum Mr. Ingino would be able to contribute to his own campaign is 

$25,000, with the calculated amount of ads exceeding this by over $194,000; 

c. There is no mechanism in legislation by which the Oshawa Central, as a business 

entity, could donate ad space to a candidate, as non-individual donations are 

prohibited; 

d. In his Financial Statement of January 23, 2023, Mr. Ingino reports on the 

advertising line of the expense section that his campaign spent only $3,000, a 

number that under-reports at 1.37% of the total value of ads in his newspaper. 

This suggests either an unfathomable error in financial reporting or the falsifying 

of an election campaign filing; and, 

https://111,153.25


          

      

    

         

       

       

      

         

       

       

          

 

      

      

         

     

         

        

         

   

          

        

        

       

       

    

       

         

         

 

 

 

 

e. In bringing the expenses of the campaign well in excess of $10,000, the Act 

requires that Mr. Ingino’s campaign finances should be filed with an auditor’s 

report, which he failed to provide. 

12. In addition to the problematic quantity and monetary value of the ads during the 

election period, Mr. Ingino began running ads prior to his registration as a candidate, 

which according to his Financial Statement indicates he registered his campaign on June 

3, 2022. The table in Attachment 3 is divided into two sections: the opening of the 

nomination period beginning on May 2, 2022, and the period after Mr. Ingino 

registered. On the 2nd page, an additional total is found near the bottom that calculates 

his total ad spend in the period prior to his registration as $22,125. This clearly violates 

the Act as no expenses may be incurred or contributions received prior to registering as 

a candidate. 

13. Further to the ads that explicitly identify themselves as election advertising for Mr. 

Ingino’s campaign, the Committee is being provided with a partial quantification of 

other ads that have run in the Oshawa Central that may merit further investigation to 

determine if they qualify as election advertising. Since 2018, Mr. Ingino has been 

promoting a program identified as “the INGINO Initiative” through both ads in his 

newspaper and through small signs in commercial storefronts mostly in the downtown 

Oshawa area. It purports to be a program meant to promote businesses in the central 

Oshawa area, however the program places Mr. Ingino’s last name, in bold upper-case 

typeface, as the prominent feature in the graphic design layout wherever it appears, 

rather than any explicit or implicit direction to consumers to spend their money at local 

businesses, which is the claimed intent of the program. In the sample of Oshawa Central 

newspapers provided in this application, comparison is possible of the visual design of 

the “INGINO Initiative” ads with that of Mr. Ingino’s election ads: both use similar 

typefaces, colour schemes (usually yellow letters on black field), and prominent 

placement of the word “INGINO” in all capital letters. 

14. The “INGINO Initiative” banners continued to appear twice in each newspaper after Mr. 

Ingino’s registration date. This is quantified in Attachment 4, which includes a table that 



     

      

         

             

          

        

   

     

      

  

    

         

         

    

  

        

    

   

        

           

     

    

       

       

        

        

         

 

 

    

 

captures the full appearances of this graphic through the election period, as well as a 

sample of editions of the Oshawa Central dating from June 1, 2020, through to the 

election period in May of 2022. The sample is not exhaustive as it was not possible to 

acquire each weekly edition through that period, but given that the graphic appeared in 

every edition acquired, it should be assumed that it appeared in all the editions that 

weren’t acquired, lacking evidence to the contrary. The table in Attachment 4 provides 

subtotals of the various periods that may be relevant to future proceedings related to 

this Application, however this Application will not go into every detail of this concern, as 

it may be outside the purview of the Committee to determine whether these qualify as 

election ads. 

15. If this point is further explored, lacking any guidance for municipal elections in Ontario, 

it may be informative to turn to the Election Finances Act – Guidelines provided by 

Elections Ontario for provincial elections (the same order of government that legislates 

municipal elections). In section 8, “Political Advertising,” the Guidelines suggest among 

the criteria to consider: 

“whether the formatting or branding of the advertisement is similar to a 

registered political party’s or registered candidate’s formatting or 

branding or election material;”1 

16. For summary purposes, Attachment 5 provides the Committee with the aggregated 

worksheet of the two prior attachments, where it can be seen that, depending on the 

future determination of the “INGINO Initiative” ads, this could put Mr. Ingino’s 

campaign ad value in excess of $266,000. 

Committee hearings of May 24, 2023 and June 8, 2023 

17. On May 24, 2023, and June 8, 2023, Compliance Audit Committee Meetings were held 

regarding contributions made by two separate individuals, Rosaldo Russo and Donald 

Jessome, in the 2022 municipal election, both to Mr. Ingino’s campaign, in excess of the 

personal limit of $1,200 per candidate. Each individual was shown on Mr. Ingino’s 



       

        

           

        

            

     

          

       

              

        

         

     

            

   

 

        

        

    

           

      

        

      

      

 

     

    

 

        

     

 

original filing as having donated $1,356, which triggered an automatic review as per the 

Act. The review was only of the contributors and their contributions, not the candidate. 

18. Two days in advance of the May 24, 2023 hearing, Mr. Ingino provided a letter and 

revised Financial Statement (Attachment 6) that attempted to explain some of the 

apparent over-contributions. Mr. Ingino appeared at both hearings in order to assist in 

responding to the respective applications and provide further information. 

19. In his revised Financial Statement, $356 of each $1,356 contribution has been 

reallocated to new donors whose names were not on the original filing. 

20. In Mr. Ingino’s letter dated May 22, 2023, in describing a “clerical error in submission by 

[his] staff,” he provides on the record several actions that violate the Act: 

a. He describes that both Mr. Jessome and Mr. Russo paid for $1,356 each in 

election signs on their credit cards; and, 

b. As the intention for each contributor was to be $1,000, Mr. Ingino writes that he 

gave each of them $356 from donations made by James Torok and Michael 

Palermo. 

21. In Mr. Ingino’s verbal comments at the June 8, 2023 hearing, the recording of which is 

available on the City of Oshawa website, he goes on to describe that the campaign 

contribution of $356 from Mr. Torok was a cash donation. 

22. In further verbal comments, Mr. Ingino appears to indicate that there are limited or no 

records of these transactions without being able to provide clear and direct answers to 

the Committee, including the purchase of the election signs tied to these contributions, 

receipts of funds, or activities conducted through a campaign account. 

23. These activities fail to meet the financial requirements of the Act, which states 

(emphasis added): 

88.22 (1) A candidate shall ensure that, 

...(b) all contributions of money are deposited into the campaign 

accounts; 

...(d) all payments for expenses are made from the campaign accounts; 

(e) contributions of goods or services are valued; 



      

 

   

    

  

       

 

  

     

  

      

   

        

    

         

 

      

       

 

         

        

    

        

      

         

  

      

   

 

  

  

(f) receipts are issued for every contribution and obtained for every 

expense; 

(g) records are kept of, 

(i) the receipts issued for every contribution, 

(ii) the value of every contribution, 

(iii) whether a contribution is in the form of money, goods or 

services, and 

(iv) the contributor’s name and address; 

(h) records are kept of every expense including the receipts obtained for 

each expense; 

...(l) the records described in clauses (g), (h), (i), (j) and (k) are retained by 

the candidate for the term of office of the members of the council or 

local board and until their successors are elected and the newly elected 

council or local board is organized; 

(m) financial filings are made in accordance with sections 88.25 and 

88.32; 

(n) proper direction is given to the persons who are authorized to incur 

expenses and accept or solicit contributions under the direction of the 

candidate; 

(o) a contribution of money made or received in contravention of this Act 

or a by-law passed under this Act is returned to the contributor as soon 

as possible after the candidate becomes aware of the contravention; 

(p) a contribution not returned to the contributor under clause (o) is paid 

to the clerk with whom the candidate’s nomination was filed; 

...(r) each contributor is informed that a contributor shall not make 

contributions exceeding, 

(i) subject to subsection (2), a total of $1,200 to any one 

candidate in an election 



      

   

       

       

    

         

        

         

       

        

         

   

       

       

          

        

   

  

      

      

           

  

        

        

       

  

 

  

 

 

24. Examination of the contributor information on Mr. Ingino’s Financial Statements 

highlights further areas requiring clarity, due to apparent irregularities: 

a. Both Statements list a financial contribution from “P. Larose” on Glendale Road 

but one has a house number of 56 and the other 354, neither of which exist on 

Glendale Avenue in Oshawa; 

b. Both Statements list a financial contribution from “D Hart” on Charter Crescent 

but one has a house number of 153 and the other 1311; 

c. The revised Statement adds Michael Palermo as described in Mr. Ingino’s letter, 

with an address of 152 Thornton Road South, however a search of addresses 

shows no house or registered lot at 152 Thornton Road South (or North); and, 

d. An internet query of the names of both James Torok and Michael Palermo turn 

up no results in Oshawa. 

25. It is recommended that the Committee, or an authority appointed by the Committee, 

seek to obtain clear records on all the financial activities of Mr. Ingino’s campaign as it 

relates to paragraphs 17 through 24 of this application, including proof of identity and 

residence of the contributors found on his Financials Statements, along with the usual 

financial record requirements of the Act. 

Final notes 

26. This Application will include digital samples of the Oshawa Central that were acquired 

from the Oshawa Central’s website, but the Applicants can provide physical copies of 

the editions that were acquired and are currently set aside, should the Committee 

request them. 

27. Mr. Ingino was seen advertising his presence at a table or booth at the Oshawa Markets 

during the election period, but clear records would be required in order to determine if 

he reported this expense in his Financial Statement as it does not explicitly provide for 

this type of activity. 

https://www.elections.on.ca/content/dam/NGW/sitecontent/Compliance%20Documentation/English/Election%20Finances%20Act%20Guideli 

nes.pdf 

1 

https://www.elections.on.ca/content/dam/NGW/sitecontent/Compliance%20Documentation/English/Election%20Finances%20Act%20Guidelines.pdf
https://www.elections.on.ca/content/dam/NGW/sitecontent/Compliance%20Documentation/English/Election%20Finances%20Act%20Guidelines.pdf


Ministry of Munlclpal Affairs/ Ontario& Financial Statement -
and Housing 

Auditor's Report Candidate - Form 4 
Municipal Elections Act, 1996 (Section 88.25) 

Instructions 

All candidates must complete Boxes A and B. Candidates who receive contributions or incur expenses must complete 
Boxes C, D, Schedule 1 and Schedule 2 as appropriate. Candidates who receive contributions or incur expenses in 
excess of $10,000 must also attach an Auditor's Report. 

All surplus funds (after any refund to the candidate or their spouse) shall be immediately paid to the clerk who is responsible 
for the conduct of the election. 

YYYY MM DD YYYY MM DO 

campaign period from (day clerk received nomination) Izjo 1212,IQ [& Io141 to I .21,J I.tI~I /]:2. I3 [ / I 
Initial filing reflecting finances from start of campaign to December 31 {or 45 days after voting day in a by-election) 

D Supplementary filing reflecting finances from start of campaign to end of extended campaign period 

Candidate's name as shown on the ballot 

Last Name or Single Name Given Name(s) 

Iµ& o 
Office for Which the Candidate Sought Election Ward Name or Number {if any) 

'//1 A-YO~ 
Municipality 

Spending Limit Contribution Limit 
General Parties and Other Expressions of Appreciation Contributions from Candidate and Spouse 

$ 2s000 .::::$ /(}()&~4-2~ $ I(} D, _4.3 
D I did not accept any contributions or incur any expenses. (Complete Boxes A and B only) 

I~ 
I, :J'0 ,::; / .u4r; ,u0 , declare that to the best of my knowledge and 

belief that these financial statements an orting schedules are true and correct. 

Date Filed (yyyy/mm/dd) Time Filed gent {if filed in person) 

9503P (2022/04) C King's Printer for Ontario, 2022. Dlsponible en fran~ls Page of 



-------

------------------------

------------------------
------------------------

LOAN 
Name of bank or recognized lending institution Amount borrowed 

$ 

INCOME 

Total amount of all contributions (from line 1A in Schedule 1) + $ <ojtl~ ~3 
Revenue from items $25 or less + $ 

Sign deposit refund + $ 
Revenue from fundraising events not deemed a contribution 
(from Part Ill of Schedule 2) + $ 

Interest earned by campaign bank account + $ 
Other (provide full details) 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

Total Campaign Income (Do not Include loan) =$ 

EXPENSES (Note: Include the value of contributions of goods and services) 

1. Expenses subject to general spending limit 

Inventory from previous campaign used in this campaign 
(list details in Table 2 of Schedule 1) + $ 

Advertising + $ 

Brochures/flyers + $ 

Signs (including sign deposit) + $ 

Meetings hosted + $ 

Office expenses incurred until voting day + $ 290 ...----~--
Phone and/or internet expenses incurred until voting day + _$ ___....,/__5].......,......2.-3 
Salaries, benefits, honoraria, professional fees incurred until voting day + $ 

Bank charges incurred until voting day + $ 

Interest charged on loan until voting day + $ 

Other (provide full details) 

_____/\Jo_h~c~µ~4 E~O~v fc:_~______ ......... ____ _______+$ 

+ $ 

------------------------+ $ 

------------------------+ $ 

+ $ 

+ $ 

Total Expenses subject to general spending limit = $ tep~-/,3 c2 

9503P (2022/04) Paga of 



------------------------
------------------------
------------------------
------------------------

------------------------

-------------------------

2. Expenses subject to spending llmlt for parties and other expressions of appreciation 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

Total Expenses subject to spending llmlt for parties and other 
expressions of appreciation = $ C3 

3. Expenses not subject to spending llmlts 

Accounting and audit + $ 

Cost of fundraising events/activities (list details in Part IV of Schedule 2) + $ 

Office expenses incurred after voting day + $ 

Phone and/or internet expenses incurred after voting day + $ 

Salaries, benefits, honoraria, professional fees incurred after voting day + $ 

Bank charges incurred after voting day + $ 

Interest charged on loan after voting day + $ 

Expenses related to recount + $ 

Expenses related to controverted election + $ 

Expenses related to compliance audit + $ 

Expenses related to candidate's disability (provide full details) 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

Other (provide full details) 

+ $ 

------------------------+ $ 

------------------------+ $ 

+ $ 

+ $ 

Total Expenses not subject to spending limits = $ C4 

Total Campaign Expenses (C2 + C3 + C4) = $ cs 

Excess (deficiency) of income over expenses 
(Income minus Total Expenses) (C1 - CS) + $ D1 

If there is a surplus, deduct any refund of candidate's or spouse's 
contributions to the campaign - $ 
Surplus (or deficit) for the campaign =$ D2 

If line 02 shows a surplus, the amount must be paid in trust, at the time the financial statements are filed, to the municipal clerk 
who is responsible for the conduct of the election. 

9503P (2022/04) Page of 



-------

-------

Part I - Summary of Contributions 

Contributions in money from candidate and spouse + $ 
Contributions in goods and services from candidate and spouse 
(include value listed in Table 1 and Table 2) + $ 

Total value of contributions not exceeding $100 per contributor 
• Include ticket revenue, contributions in money, goods and services 

where the total contribution from a contributor is $100 or less 
(do not include contributions from candidate or spouse). + $ 

Total value of contributions exceeding $100 per contributor 
(from line 18; list details in Table 3 and Table 4) 
• Include ticket revenue, contributions in money, goods and services 

where the total contribution from a contributor exceeds $100 
(do not include contributions from candidate or spouse). + $ 

Less: Ineligible contributions paid or payable to the contributor - $ 
Contributions paid or payable to the clerk, including contributions 
from anonymous sources exceeding $25 - $ 

Total Amount of Contributions (record under Income In Box C) =_$_Y?_sf--,,-b-,4-3-1A 
I 

Part II - Contributions from candidate or spouse 

Table 1: Contributions In goods or services 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Table 2: Inventory of campaign goods and materials from previous municipal campaign used In this campaign 
(Note: Value must be recorded as a contribution from the candidate and as an expense.) 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 
9503P (2022/04) Page of 



Part Ill - Contributions exceeding $100 per contributor- Individuals other than candidate or spouse 

Table 3: Monetary contributions from Individuals other than candidate or spouse 

T 

'rne'a 
t 

.re 

Total o{) -

D Additional information is listed on separate supplementary attachment, if completed manually. 

Table 4: Contributions in goods or services from individuals other than candidate or spouse 
(Note: Must also be recorded as Expenses in Box C.) 

, lFnun ~!lc1 r,'s:s 

. ..5z. _,. 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Total for Part 111 - Contributions exceeding $100 per contributor 
(Add totals from Table 3 and Table 4 and record the total in Part 1 - Summary of Contributions) 

9503P (2022/04) Pago of 



-----------------------------

------------------------

------------------------

Complete a separate schedule for each event or activity held. D Additional schedule(s) attached, if completed manually. 

Fundralslng Event/Activity 

Description of fundraising event/activity 

Date of event/activity (yyyy/mm/dd) 

Part I - Ticket revenue 

Admission charge (per person) $-'-------2A 

(If there are a range of ticket prices, attach complete breakdown of all ticket sales) 

Number of tickets sold X 28 

Total Part I (2A X 28) (Include In Part I of Schedule 1) = $ 

Part II - Other revenue deemed a contribution 

Provide details (e.g., revenue from goods sold in excess of fair market value) 

------------------------+ $ 

------------------------+ $ 

------------------------+ $ 

------------------------+ 

+ 

$ 

$ 

Total Part II (include In Part I of Schedule 1) =$ 

Part Ill - Other revenue not deemed a contribution 

Provide details (e.g., contribution of $25 or less; goods or services sold for $25 or less) 

------------------------+$ 

+ $ 

------------------------+ $ 

------------------------+ $ 

+ $ 

Total Part Ill (Include under Income In Box C) =$ 

Part IV - Expenses related to fundraislng event or activity 

Provide details 

+ $ 

------------------------+ $ 

------------------------+ $ 

------------------------+ $ 

+ $ 

Total Part IV Expenses (Include under Expenses In Box C) = $ 

9503P (2022/04) Pago of 



A candidate who has received contributions or incurred expenses in excess of $10,000 must attach an auditor's report. 

Professional Designation of Auditor 

Municipality IDate (yyyy/mm/dd) 

Contact Information 

Last Name or Single Name Given Name(s) Licence Number 

Address 
Suite/Unit Number Street Number Street Name 

Province Postal CodeMunicipality 

Telephone Number Email Address 

The report must be done in accordance with generally accepted auditing standards and must: 

• set out the scope of the examination 
• provide an opinion as to the completeness and accuracy of the financial statement and whether it is free of material 

misstatement 

D Report is attached 

Personal information, if any, collected on this form is obtained under the authority of sections 88.25 and 95 of the Municipal 
Elections Act, 1996. Under section 88 of the Municipal Elections Act, 1996 (and despite anything in the Municipal Freedom of 
Information and Protection ofPrivacy Act) documents and materials filed with or prepared by the clerk or any other election 
official under the Municipal Elections Act, 1996 are public records and, until their destruction, may be inspected by any person 
at the clerk's office at a time when the office is open. Campaign financial statements shall also be made available by the clerk 
in an electronic format free of charge upon request. 

9503P (2022/04) Page of 



CCEENNTTRRAALL 
DURHAM’S LARGEST AND OLDEST INDEPENDENTLY OWNED NEWSPAPERDURHAM’S LARGEST AND OLDEST INDEPENDENTLY OWNED NEWSPAPER 

THE OSHAWA/DURHAMTHE OSHAWA/DURHAM Proudly Serving Durham Since 1995

PROVEN 
TESTED 

RELIABLE 
A D V E R T I S I N G  

NO OTHER 
NEWSPAPER 

COMES CLOSE 
THE OSHAWA/DURHAM 

CENTRAL 
NEWSPAPER 

IF YOU ARE 
SERIOUS ABOUT 

RESULTS 
ADVERTISE WITH 

DURHAM’S 

ADVERTISER 
LARGEST 

CLASSIFIED 
SECTION 

100% 
ADVERTISER 

SATISFACTION 
GUARANTEE 
WE ARE 

NUMBER 
ONE 

THIS IS WHY WE ARE NUMBER ONE
 THE OSHAWA DURHAM CENTRAL NEWSPAPER 

www.ocentral.com 
Founded in 1995, based out of downtown Oshawa, a weekly publication serving/distrib-
uted across the Greater Durham Region to over 450 retail outlets. Including all major 
retailers including WALMART - SOBEY - REXALL - ESSO - CIRCLE K, to name a 
few. The Central publishes every tuesday a total of 65,000 hard copies, deadlines 
friday 5pm. All advertisers are also included online and on all our social media. 

WHY CONSIDER ADVERTISING IN DURHAM’S #1 ADVERTISER: 
- The Central was the FIRST newspaper across the planet to publish an online edition, 

today an online readership of over 600,000 daily hits. 
- Hard copy readership is made up of 100% paid subscription. 

Paid circulation, proof of a strong captive readership. 
- 30,000 - 35,000 paid subscribers, the rest are sold throughout Durham. 
The Central is environment friendly, all copies not distributed at the end of each week 
are re-distributed to targeted neighborhoods at no charge on a promotional basis. 

This means 100% DISTRIBUTION , a further assurance that advertisers ad are 
seen. 

- When you advertise with the Central. We assure you 100% satisfaction. 
From design of your ads to placement. We are here every step of the way. 
TODAY THE CENTRAL HAS THE LARGEST CLASSIFIED SECTION 

WIDEST RANGE OF ADVERTISERS OF ALL PAPERS 
THE CENTRAL OFFICES IN THE UNITED STATES 

The West Virginia Central Newspaper founded in 2000 with offices in Wheeling, West 
Virginia serving the Greater Ohio Valley with an extensive circulation. Members of the 
Wheeling/Weirton/Wetzel county chamber of commerce. 
Other services: 
CENTRAL BUSINESS CONSULTING: 
If your business is doing well why not make it great. The Central offers business eval-
uation services. Nothing is left un-checked. Our business analysis is totally confiden-
tial and discrete. Having problems. Stuck in a rut? WE CAN GET YOU OUT. 
Call us today for a FREE consultation. 
SOCIAL MEDIA 
Does your business have a web page? WE CAN SET YOU UP IN 24HRS. 
Do you have a social media presence? WE CAN GET YOU IN THE GAME IN 1HR. 
Do you want to be at the top of search engines? WE CAN GET YOU THERE. 
The Oshawa Durham Central Newspaper is the leader in social media technologies. 

The Central 
Newspaper 

Available At 

And 400 Other 
Locations Across 

Durham 
From Public Relations to Political campaigns and fund raising revenue generating needs. We cover them all. 
CENTRAL DISTRIBUTION SERVICES: 
Central distribution services offers door to door of your flyers and books. From printing to door delivery. 
Call for details. 

From all of us as at The CENTRAL NEWSPAPER we extend our warmest thank you for 
considering allowing us the opportunity to earn your business. Joe. L Ingino 

136 Simcoe St. North, Suite #4 Oshawa. ON 
Tel: (905)432-2657 Fax: (905)404-0887 

Email: newspaper@ocentral.com
www.ocentral.com 

Serving: Pickering, Ajax, Whitby, Oshawa, Clarington and Port Perry 

The Oshawa/Durham Central Newspaper 
Durham’s Ambassador To The World~Durham’s Largest And Oldest Independently Owned Newspaper 

www.ocentral.com
mailto:newspaper@ocentral.com
www.ocentral.com


CENTRAL
The Oshawa/Durham 

CENTRAL 
NEWSPAPER 

136 Simcoe Street., North. Suite 4 - Oshawa, Ontario. Canada L1G-4S7 
Tel:(905)432-2657 Fax(905)404-0887

Email: newspaper@ocentral.com On the web: www.ocentral.com 
PROUD SUPPORTER OF LOCAL CLUBS: 

FULL PAGE: 
$2550. 

Working Area 
H ~ 15.25 inch 
W ~10.25 inch 

ADVERTISING RATE CARD 

TWO THIRDS PAGE: 
$1900 9X13 

QUARTER 
PAGE: 
$600 
5X7 

HALF PAGE: 
$1600 

10.5X8.5 

EIGHTH PAGE: 
$400 
3X5 

ONE THIRD PAGE: 
$1200 
8X6 

SIXTEENTH PAGE: 
$250 
3X2 

www.ocentral.com
mailto:newspaper@ocentral.com


 

DURHAM’S LARGEST CLASSIFIED SECTION 

The CENTRAL CLASSIFIEDS 
The World Is Reading 

Classified Rates: 
Prices Listed Are Base On 1 Column X 14 Agate Lines or one inch.

1 INSERTIONS $50.00 
4 INSERTIONS $175.00 

Classified Boxed Ad Rates: 
Minimum Size 5 Lines (Approximately 20 - 25 Words) 

Each additional line .90 

1 INSERTIONS $90.00 
4 INSERTIONS $300.00 

Regular Classified Ad Display Advertising 
Oshawa, 1,2,3 Bedroom Oshawa, 1,2,3 Bedroom 
Apartments available from Apartments available from mid-
mid-January. Electric heat, January. Electric heat, washer / 
washer / dryer on each floor. dryer on each floor. Very quiet 
Very quiet exclusive, adult exclusive, adult building. NO 
building. NO PETS. Call PETS. Call (905) 579-9016. 

8152-1-8-1(905) 579-9016. 8152-1-8-1 

HERE IS HOW TO REACH US: 
136 Simcoe Street North, Suite 4., Oshawa Ontario Canada L1H 4G6 

Tel:(905)432-2657 Fax:(905)404-0887 
Email: newspaper@ocentral.com  

IF RESULTS ARE IMPORTANT TO YOU  
ADVERTISE IN DURHAM’S LARGEST CLASSIFIED SECTION 

BOTH ON HARD COPY AND ON LINE 

WWW.OCENTRAL.COM 

WWW.OCENTRAL.COM
mailto:newspaper@ocentral.com


-
-
-
-
-

THE CENTRAL IS A FULL MEDIA COMPANY 
The Central Newspaper is a full service media company.  From business consulting on a one on 

one. To creating creative marketing platforms utilizing the latest online technologies. 

Our Professionals 
Will Assist You With: 

PROFESSIONAL WEB PAGES 

 Web Design/Domain Registration. 
 Professional Social Media Campaigns 
SEO optimization 

 GOOGLE ranking campaigns 
On line marketing and promotions 

WE GET YOU NOTICED 

from $500 
Up And Running Same Day Service 
WITH FULL MULTI/SOCIAL MEDIA 

MANAGEMENT SERVICES 

HAVE A WEB PAGE? 
We Can Manage It For You 

Professionally 

FLYER DISTRIBUTION 

10CENTS 
ANYWHERE IN DURHAM YOU PICK THE AREA 

You supply us the flyer we deliver  - Printing EXTRA ask your agent 
SAME ROUTES AS CANADA POST.  YOU PICK THEM WE DO THEM 

GUARANTEED DELIVERY 

905.432.2657 
GUARANTEED DELIVERY OF FLYER SERVICES 



    

 

  

VIRTUAL REALITY 
AUGMENTED REALITY 

ARTIFICIAL INTELLIGENCE 
These New Technologies Are Exceptionally  
Beneficial As A Marketing Tool.  For Training. 
Allow Potential Clients The Opportunity To 

Experience Your Product. 

Our Information Technology  Professionals 
Will Meet With You To Access Your Needs. 

Call Us Today For A Free Consultation 

CAN BE INCORPORATED INTO YOUR WORLD 

TODAY THOUSANDS OF INSTITUTIONS AND    
BUSINESS ARE USING Virtual Reality,  

Augmented and Artificial Intelligence 
For All Kinds Of Practical Uses. 

905-441-2657 
Virtual reality (VR) is an artificial environment that is created with software and presented to the user in such a way that the user suspends belief and 
accepts it as a real environment. On a computer, virtual reality is primarily experienced through two of the five senses: sight and sound.  (Exceptional for 
Educational/Medical/Emergency Services/Training). 
Augmented reality (AR) is an interactive experience of a real-world environment where the objects that reside in the real world are enhanced by comput-
er-generated perceptual information, sometimes across multiple sensory modalities, including visual, auditory, haptic, somatosensory and olfactory. 
(Exceptional as a Promotional Tool/BUSINESS/Commerce. Instruction Manual step by step instruction for your business. Great tool to display manuals and 
instructions on how to use any apparatus). 
Artificial intelligence (AI) is the ability of a computer program or a machine to think and learn. It is also a field of study which tries to make computers 
"smart". ... As machines become increasingly capable, mental facilities once thought to require intelligence are removed from the definition.  (Exceptional 
Good Tool  For Optimizing Virtual Reality and Augmented Platforms.  Great way to enhance data bases to become self generating. (AI) is the new science 
being used in all commercial and industrial applications. 
Virtual Tours (360 VideoTechnology. VT) Virtual tours are a link between two or more 360-degree panoramas that allow the viewer to move from one inter-
active photo to the other.  This works on all devices, whether it's a desktop or laptop computer, a tablet, phone or a VR headset like Google Cardboard, 
Samsung Gear VR, and Oculus Rift. This is the most fun way to view 360 degree virtual tours. 
This technology is exceptional productive for realtors and anyone that requires to showcase large spacious areas without actual having to be there.  The 
360 VT technology is like being at a particular place without being there.  

ALL FOUR TECHNOLOGIES MAY BE COMBINED FOR SPECIFIC APPLICATIONS. 
We Write Custom Code To Accommodate Clients Needs.  Excellent For Training Purposes.  Teaching Tool.  Marketing and Promotions. 

WE SPECIALIZE IN ACCESSIBILITY GOVERNMENT COMPLIANCE PROGRAMS.  FREE QUOTE 

Call Us Today: 905-432-2657 

GET NOTICE - EXCEPTIONAL RATES ON SIGNS 

AFFORDABLE 
ADVERTISING 

GREAT FOR GRAND OPENINGS 
WE STRATEGICALLY CAN PLACED THEM  ANY MUNICIPALITY 



http://www.ocentral.com/ 

DURHAM CITY CENTRAL RADIO 

“THE WAVE” 
CANADA’S FIRST 

COMMERCIAL INTERNET RADIO 
Commissioned in 1998 

The WAVE Radio was Canada’s  first Commercial Internet Radio 
with a world wide listenership. 
The primary listenership base stems from Canada, 
United States, Europe, Australia and across the globe. 
The WAVE Radio is fully interactive  and in real time. 

Our advertisers are local, regional, national. 
Advertisers are taking advantage of this new media.  
Now radio is International with millions 
of potential listeners. 
NOW you have access to the same exposure that 
Multi-million dollar advertisers utilize. 

480,000 listeners per day exposure 
Potential of Millions of viewers 

RATES: 
$5.00/30 second spot. 
We produce and 
broadcast. 
Special packages: 
600 spots for $600. 
20 - 30 sec spots 
per day. 

WORLD’S FIRST ONLINE RADIO - THE WORLD IS LISTENING!!! 



    
    

 

 

CENTRAL
DISTRIBUTION SERVICES

200,000

CENTRAL 
DISTRIBUTION SERVICES 

GET 
NOTICED 
~ DOOR ~ 
HANGERS 

150,000 
PRINTED 
DISTRIBUTED 

THROUGH 
DURHAM 

FULL COLOR 
WE DO ALL 

THE ART 
WORK 

FROM AS 
LOW AS 

$450 
PER 

4 inch by 
1 3/4 inch 

Space 
BLANKET 

COVERAGE 
ACROSS 
DURHAM 
REGION 
BOOK 

IT 
TODAY!!! 

3 

DELIVERED 
To 150,000 

GREAT RATES 

GREAT VALUE 

GREAT EXPOSURE 

FLYER 
DISTRIBUTION 

FROM 10 CENTS 
ANYWHERE IN DURHAM 

YOU PICK THE AREA 
You supply us the flyer we deliver 

Printing EXTRA ask your agent 

Central Distribution offers distribution of 8.5 x 5.5 full color on glossy paper to

200,000HOMES 
for as low as two cents. Clients must sign up for all 200,000 no exceptions or deductions. Bulk 
printing is a great tool for the trades, home improvements, medical, legal and special 
promotional items. 
This very unique vehicle guarantees you full blanket coverage of all Durham Region, Newcastle 
and bordering Scarborough. The delivery is guaranteed and certified to be true. 

ALL PACKAGES ON THIS NOTICE ALSO HAVE THE OPTION OF 
BEING POSTED ON OUR WEB SITE AT www.ocentral.com 

for no extra charge. 
Links to clients web site available at a minimal charge ask your advertising consultant. 

RESTAURANT PLACEMATS 
Get your name out to 20,000 people for only $250 per 2.5 x 1 
3/4 size display. These restaurant placemats will be circulated 
to all participating Durham area restaurants. 
The great value of this product is that it has a long shelf life with 
ongoing daily exposure. 
Imagine walking into your favorite restaurant and there is your 
ad displayed so that everyone can view. How many times have 
you gone into a restaurant and had to wait for your order to be 
prepared. Now restaurant patrons have something to keep their 
eyes entertained. GREAT VALUE ~ GREAT EXPOSURE... 

Book your space today. 
Ask your Advertising consultant for details... 

www.ocentral.com


 

  

 

 

 

 

 

 

 

  

 

  

 

     

        

        

        

        

        

     

     

        

        

        

     

     

 

 

Election ads 

Date 

Election ads 

Election ad 2- Election ad, 

column full Election ad, editorial 

length 1/3rd full page page 

page, # of (usually back bottom, 

occurrences pg) 5x4.5 

Classified 

5x3 election 

ad, pg 22 

Classified 

7x5.5 ad for 

Oshawa Flea 

Market 

Small 

classified ad 

Meet 

Mayoral 

Candidate 

Joe Ingino, 

5x4.5 

Front page 

near-bottom 

banner 

Pg. 22 photo 

w/ signs on 

bike, 3.5x5.5 Other Notes/descriptions 

Front page photo 8.5x8 (one-third rate @ $1200), pg 2 story (photo 

3x2.5 at sixteenth rate @ $250), pg 18 7x6 ad (quarter page/5x7 rate 

@$600) 

 pg 18 7x6 ad (quarter page/5x7 rate @$600) 

 pg 18 7x6 ad (quarter page/5x7 rate @$600) 

 pg 18 7x6 ad (quarter page/5x7 rate @$600) 

Canada Day pg 8, 3x5 at $400 rate 

Canada Day pg 8, 3x5 at $400 rate 

pg 19 ~1/3rd page $1200 

Pg 3 top banner, using $400 banner rate; pg 19 ~1/3rd page $1200 

Pg 3 top banner, using $400 banner rate 

Pg 3 top banner, using $400 banner rate 

Pg 3 top banner, using $400 banner rate 

Pg 10 5x3 bottom @ $400, Pg 22 half-page @ $1600, front page photo 

8.5x7 (1/3rd page 8x6 rate @ $1200), article pg 19 (5x7 rate @ $600) 

Editorial column, >1/3rd page, $1200 rate; pg 16 classified ~1/4 page 

$600; pg 19 ~1/3rd page $1200; pg 22 >1/2 page $1600 

2022/05/02 NOMINATION PERIOD OPEN 
2022/05/03 

2022/05/10 1 1 $ 2,050 

2022/05/17 3 1 1 1 $ 600 

2022/05/24 3 1 1 1 $ 600 

2022/05/31 3 1 1 1 1 $ 600 

2022/06/04 CANDIDATE REGISTRATION DATE 
2022/06/07 3 1 1 1 1 

2022/06/14 4 1 1 1 

2022/06/21 4 1 1 $ 400 

2022/06/28 3 1 1 $ 400 

2022/07/05 4 1 1 1 

2022/07/12 4 1 1 1 1 

2022/07/19 4 2 1 1 1 1 1 

2022/07/26 3 1 1 1 1 1 1 

2022/08/02 4 1 1 1 1 1 1 

2022/08/09 4 1 1 1 1 1 1 

2022/08/16 4 1 1 1 1 1 1 

2022/08/23 4 1 1 1 1 1 1 

2022/08/30 3 2 0.57 1 1 1 1 $ 1,200 

2022/09/06 2 2 1 0.57 1 1 1 1 $ 1,600 

2022/09/13 4 1 0.57 1 1 1 1 $ 400 

2022/09/20 5 1 0.57 1 1 1 1 $ 400 

2022/09/27 4 1 0.33 1 1 1 1 $ 400 

2022/10/04 5 1 1 0.33 1 1 1 1 

2022/10/11 4 1 1 0.33 1 1 1 $ 3,800 

2022/10/18 4 1 1 1 1 $ 4,600 

2022/10/24 ELECTION DAY 

Page 1 



 

 

                                                                                                                

                                           

 

 

 

 

                                                                        

 

    

Election ads 

Rate card for ad 

(some ads don't 

have identical 

size in rate card; 

have used closest 

equivalent) 1,200 $ 2,550 $ 400$ 400$ 600$ 125$ 475$ 400$ 400$ N/A 

Total spend per 

ad type 102,000$ 66,300$ 3,600$ 2,400$ 5,562$ 1,750$ 9,025$ 6,400$ 5,600$ 17,050$ 

Total spend, 

from opening 

of 

nominations 

to election 

day 

219,687 $ 

Spend prior 

to 

candidate's 

registration 

10,800$ 7,650$ 1,600$ 1,600$ -$ -$ 475$ -$ -$ -$ 

Total spend, 

prior to 

registration 

22,125$ 

Page 2 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        

     

        

        

        

        

        

         

 

INGINO Initiative 

Newspapers logged in this chart from 2020/06/01-2022/04/19 are a sample, based on those collected during that period; many editions were not 

acquired and final tally undercalculates total ads of this type likely run from 2018-2022 

Date 

INGINO Initiative 

INGINO 

Initiative 

banner 

classified 

section, similar 

non-identical 

font, yellow on 

black 

INGINO 

Initiative, mid-

lower banner 

on front page, 

identical font 

w/ yellow on 

black* 

INGINO 

Initiative, 

2nd 

classified 

top banner, 

identical 

font w/ 

yellow on 

black 

 Various 

INGINO 

Initiative 

irregular 

sizes @ 

approx $ 

value, 

identical 

font w/ 

yellow on 

black (sizes 

approx) 

INGINO 

Initiative, 

bottom 

banner 

editorial 

page Notes/descriptions 

Pg 2, 6.5x3 @ eighth page/3x5 rate 

Pg 5, 5x5 @ 3x5 rate $400, Pg 12, 1/2 pg @ $1600 

Pg 6, 5x2 @ midpoint of eighth and sixteenth rate $325 

Pg 8, 5x3.5 @ eighth page rate $400 

Pg 8, 5x2.5 @ reduced eighth page rate, $350 

Pg 8, banner @ $400, Pg 11 5x2 @ midpoint of eighth 

and sixteenth rate $325 

INGINO initiative pg 5, top 2/3rd banner at 2/3rd of 

INGINO initiative pg 5, top 2/3rd banner at 2/3rd of 

2020/06/01 1 

2020/06/15 1 

2020/06/22 1 

2020/09/14 1 

2020/10/26 1 

2020/11/30 1 

2020/12/14 1 

2021/01/11 1 

2021/02/15 1 

2021/02/22 1 

2021/03/01 1 

2021/03/08 1 

2021/03/15 1 

2021/03/22 1 

2021/04/12 1 

2021/05/10 1 

2021/05/24 1 

2021/05/31 1 

2021/06/14 1 

2021/07/05 1 1 

2021/08/30 1 1 1 

2021/09/06 1 1 1 

2021/09/27 1 1 1 $ 400 

2021/11/16 1 1 1 $ 2,000 

2021/12/14 1 1 1 $ 325 

2022/01/11 1 1 1 $ 400 

2022/02/08 1 1 $ 350 

2022/03/01 1 1 $ 725 

2022/03/15 1 1 1 

2022/04/05 1 1 1 

2022/04/12 1 1 0.5 

2022/04/19 1 1 1 

2022/05/02 NOMINATION PERIOD OPEN 
2022/05/03 1 1 

2022/05/10 1 1 

2022/05/17 1 1 $ 267 

2022/05/24 1 1 $ 267 

2022/05/31 1 1 

2022/06/04 CANDIDATE REGISTRATION DATE 
2022/06/07 1 1 

2022/06/14 1 1 

2022/06/21 1 1 

2022/06/28 1 1 

2022/07/05 1 1 

2022/07/12 1 1 

2022/07/19 1 1 

2022/07/26 1 1 

2022/08/02 1 1 

2022/08/09 1 1 

2022/08/16 1 1 

2022/08/23 1 1 

2022/08/30 1 1 

2022/09/06 1 1 

2022/09/13 1 1 

2022/09/20 1 1 

2022/09/27 1 1 

2022/10/04 1 1 

2022/10/11 1 1 

2022/10/18 1 1 

2022/10/24 ELECTION DAY 

Page 1 



 

 

                                                             

                                  

 

 

 

                                                 

 

                                                

                             

 

         

INGINO Initiative 

Rate card for ad 

(some ads don't 

have identical 

size in rate card; 

have used closest 

equivalent) $ 400 $ 400 $ 400 N/A $ 400 

Total spend per 

ad type, 2020-

05/02/2022 

Total spend per 

ad type, from 

opening of 

nomination 

period to 

candidate 

registration 

Total spend per 

ad type, from 

candidate 

registration to 

election day 

$ 

$ 

$ 

12,800 

2,000 

7,600 

$ 

$ 

$ 

2,800 

-

-

$ 

$ 

$ 

4,800 

2,000 

7,600 

$ 

$ 

$ 

4,200 

534 

-

$ 

$ 

$ 

1,400 

-

-

Total per period 

$ 26,000 

$ 4,534 

$ 15,200 

Total spend per 

ad type $ 22,800 $ 2,800 $ 14,800 $ 4,734 $ 1,400 

Total spend, 

"INGINO" 

initiative $ 46,534 

Page 2 



 

  

 

 

 

 

 

  

 

   

 

 

  

   

  

   

 

 

 

 

  

 

  

  

 

  

 

 

 

 

  

 

 

  

  

  

 

 

 

 

 

 

  

  

  

  

  

 

 

  

 

 

 

  

 

 

  

   

 

 

 

 

  

 

 

  

  

 

                  

                     

                      

                   

                    

                           

  

                                 

                                           

                               

                   

  

                  

                  

             

                     

                   

                   

                   

                                    

                              

 
 

  

 

 

 

                                                                                                                                                                          
   

                                                                                                                                    

  

 

  

             

  

  

  

 

      

  

 

                                                                                                          

  

  

       

  

 

ORIGINAL FULL 

Date 

# occurrences 

of INGINO 

INGINO 

Initiative 

banner 

classified 

section, similar 

non-identical 

font, yellow on 

black 

INGINO 

Initiative, mid-

lower banner 

on front page, 

identical font 

w/ yellow on 

black* 

INGINO 

Initiative, 

2nd 

classified 

top banner, 

identical 

font w/ 

yellow on 

black 

Various 

INGINO 

Initiative 

irregular 

sizes @ 

approx $ 

value, 

identical 

font w/ 

yellow on 

black (sizes 

approx) 

INGINO 

Initiative, 

bottom 

banner 

editorial 

page 

Election ad 2-

column full 

length 1/3rd 

page, # of 

occurrences 

Election ad, 

full page 

(usually back 

pg) 

Election ad, 

editorial 

page 

bottom, 

5x4.5 

Classified 

5x3 election 

ad, pg 22 

Classified 

7x5.5 ad for 

Oshawa Flea 

Market 

Small 

classified ad 

Meet 

Mayoral 

Candidate 

Joe Ingino, 

5x4.5 

Front page 

near-bottom 

banner 

Pg. 22 photo 

w/ signs on 

bike, 3.5x5.5 Other 
2020/06/01 1 1 

2020/06/15 1 1 

2020/06/22 1 1 

2020/09/14 1 1 

2020/10/26 1 1 

2020/11/30 1 1 

2020/12/14 1 1 

2021/01/11 1 1 

2021/02/15 1 1 

2021/02/22 1 1 

2021/03/01 1 1 

2021/03/08 1 1 

2021/03/15 1 1 

2021/03/22 1 1 

2021/04/12 1 1 

2021/05/10 1 1 

2021/05/24 1 1 

2021/05/31 1 1 

2021/06/14 1 1 

2021/07/05 2 1 1 

2021/08/30 3 1 1 1 

2021/09/06 3 1 1 1 

2021/09/27 4 1 1 1 400$ Pg 2, 6.5x3 @ eighth page/3x5 rate 

2021/11/16 5 1 1 1 2,000 $ Pg 5, 5x5 @ 3x5 rate $400, Pg 12, 1/2 pg @ $1600 

2021/12/14 4 1 1 1 325$ Pg 6, 5x2 @ midpoint of eighth and sixteenth rate $325 

2022/01/11 4 1 1 1 400$ Pg 8, 5x3.5 @ eighth page rate $400 

2022/02/08 3 1 1 350$ Pg 8, 5x2.5 @ reduced eighth page rate, $350 

2022/03/01 4 1 1 725$ Pg 8, banner @ $400, Pg 11 5x2 @ midpoint of eighth and sixteenth rate $325 

2022/03/15 4 1 1 1 

2022/04/05 4 1 1 1 

2022/04/12 4 1 1 0.5 

2022/04/19 3 1 1 1 

2022/05/02 NOMINATION PERIOD OPEN 
2022/05/03 1 1 

2022/05/10 7 1 1 1 1 2,050 $ Front page photo 8.5x8 (one-third rate @ $1200), pg 2 story (photo 3x2.5 at sixteenth rate @ $250), pg 18 7x6 ad (quarter page/5x7 rate @$600) 

2022/05/17 10 1 1 267$ 3 1 1 1 600$ INGINO initiative pg 5, top 2/3rd banner at 2/3rd of $400 ($267); pg 18 7x6 ad (quarter page/5x7 rate @$600) 

2022/05/24 10 1 1 267$ 3 1 1 1 600$ pg 18 7x6 ad (quarter page/5x7 rate @$600) 

2022/05/31 10 1 1 3 1 1 1 1 600$ pg 18 7x6 ad (quarter page/5x7 rate @$600) 

2022/06/04 CANDIDATE REGISTRATION DATE 
2022/06/07 9 1 1 3 1 1 1 1 

2022/06/14 9 1 1 4 1 1 1 

2022/06/21 9 1 1 4 1 1 400$ Canada Day pg 8, 3x5 at $400 rate 

2022/06/28 8 1 1 3 1 1 400$ Canada Day pg 8, 3x5 at $400 rate 

2022/07/05 9 1 1 4 1 1 1 

2022/07/12 9 1 1 4 1 1 1 1 

2022/07/19 13 1 1 4 2 1 1 1 1 1 

2022/07/26 11 1 1 3 1 1 1 1 1 1 

2022/08/02 12 1 1 4 1 1 1 1 1 1 

2022/08/09 12 1 1 4 1 1 1 1 1 1 

2022/08/16 12 1 1 4 1 1 1 1 1 1 

2022/08/23 12 1 1 4 1 1 1 1 1 1 

2022/08/30 13 1 1 3 2 0.57 1 1 1 1 1,200 $ pg 19 ~1/3rd page $1200 

2022/09/06 14 1 1 2 2 1 0.57 1 1 1 1 1,600 $ Pg 3 top banner, using $400 banner rate; pg 19 ~1/3rd page $1200 

2022/09/13 13 1 1 4 1 0.57 1 1 1 1 400$ Pg 3 top banner, using $400 banner rate 

2022/09/20 14 1 1 5 1 0.57 1 1 1 1 400$ Pg 3 top banner, using $400 banner rate 

2022/09/27 13 1 1 4 1 0.33 1 1 1 1 400$ Pg 3 top banner, using $400 banner rate 

2022/10/04 14 1 1 5 1 1 0.33 1 1 1 1 

2022/10/11 16 1 1 4 1 1 0.33 1 1 1 3,800 $ Pg 10 5x3 bottom @ $400, Pg 22 half-page @ $1600, front page photo 8.5x7 (1/3rd page 8x6 rate @ $1200), article pg 19 (5x7 rate @ $600) 

2022/10/18 14 1 1 4 1 1 1 1 4,600 $ Editorial column, >1/3rd page, $1200 rate; pg 16 classified ~1/4 page $600; pg 19 ~1/3rd page $1200; pg 22 >1/2 page $1600 

2022/10/24 ELECTION DAY 
Total 

"INGINO" 

occurrences 

339 

Rate card for ad 

(some ads don't 

have identical 

size in rate card; 

have used closest 

equivalent) 400$ 400$ 400$ N/A 400$ 1,200 $ 2,550 $ 400$ 400$ 600$ 125$ 475$ 400$ 400$ N/A 
Total spend per 

ad type 22,800 $ 2,800 $ 14,800 $ 4,734 $ 1,400 $ 102,000 $ 66,300 $ 3,600 $ 2,400 $ 5,562 $ 1,750 $ 9,025 $ 6,400 $ 5,600 $ 17,050 $ 

Total spend, 

"INGINO" 

initiative 

Total spend, 

during 

election 

46,534 $ 219,687 $ 

INGINO Initiative Election ads 

Notes/descriptions 

Grand total 

spend, all 

appearances of 

"INGINO" 

captured in this $ 266,221 

Spend prior 

to 

registration 

$ 10,800 $ 7,650 $ 1,600 $ 1,600 $ - $ - $ 475 $ - $ - $ -

Total spend, 

prior to 

registration 

$ 22,125 

Page 1 



 

 
 

 

To: 2022 MUNICIPAL JOINT COMPLIANCE AUDIT COMMITTEE 
cc: City of Oshawa Clerk Mary Medeiros 
cc: Adam Foran, Elections Officer I City of Oshawa 

Date: May 22, 2023 

Re: A May 24, 2023 Municipal Joint Compliance Audit Committee 

Web: INGINO ORG 

My name is Joe lngino, 2022 Mayoral candidate for the City of Oshawa. It has been brought to my attention that there is a matter to be 
heard before the Municipal Joint Compliance Audit Committee on May 24th, 2023 at 6pm. A matter that pertains to the contribution of two 
individuals Rosaldo Russo and Donald Jessome. According to a letter that was relayed to me by Donald Jessome. It states that the two 
mentioned are deemed to be in contradiction of the Municipal Elections Act, 1996, S.O. As contributor have a cap of $1,200. and it shows 
on the submitted financial $1 ,356. 

After careful review of the Act and the financial statements submitted to the City. It appears that yes, they would be in violation of such act. 
But In fact, I like to assure the committee and the City clerk as well as the Elections offices that the individual sited are innocent of any vio­
lation of any act as it is a clerical error in submission by my staff at the time. 

The presented financial document was submitted in error as the clerk preparing the document did it without ill intent or malice. In the case 
of Mr. Donald Jessome, he contributed $1,000. This money went to purchase signs are per the revised financial submitted. The subse­
quent $356 was a donation by a Mr. James Torok. Money's that at the time were used to purchase signs. The cost of the signs was $1 ,356. 
At the time Mr. Jessome volunteered to pay with his credit card to the amount of $1,356. This was $1,000 Mr. Jessome donated plus I gave 
him the $356 from Mr. Torok. The company we dealt with only accepted credit card payment. 

Here is the error in reporting. The amount was not broken up as it should have been and entered as a lump sum from one individual as the 
clerk took the credit card payment as a whole contribution instead of two separate contributions as we had to use one credit card. 
Mr. Jessome paid $1,356 on his credit card ... I gave the $356 from Mr. Torok to top off the $1,356 bill. 
THIS IS CLERICAL MISTAKE FROM OUR END. 

Subsequently the same scenario took place with Rosaldo Russo and Michael Palermo. Mr. Russo donated $1 ,000. Mr. Palermo $356. 
The sign bill was $1 ,356. Mr. Russo used his card and the $356 from Mr. Palermo was given to Mr. Russo to offset the cost of $1 ,356. 

I hope that this explains the error in reporting on my financial records. I have since submitted a revised copy to the clerk. 

Note: If it was not for Mr. Jessome. I would have never known about this reporting error. I also like to convey the message that Mr. Russo 
will not be attending the meeting do to health issues. 

If you have any further questions or require any further explanation. Please call me-

The City Clerk should have notified me of this discrepancy and I could have resolved it when I submitted the original financial statement. 

&P 

Joe lngino 
2022 Mayoral Candidate 
City Of Oshawa 

JCAC-23-06 

M.F.I.P.P.A. Sec. 14(1) 
M.F.I.P.P.A. Sec. 14(1) 

M.F.I.P.P.A. Sec. 14(1) 



Ministry of Municipal Affairs Financial Statement -Ontarioi) and Housing 
Auditor's Report Candidate - Form 4 
Municipal Elections Act, 1996 (Section 88.25) 

Instructions 

All candidates must complete Boxes A and B. Candidates who receive contributions or incur expenses must complete 
Boxes C, D, Schedule 1 and Schedule 2 as appropriate. Candidates who receive contributions or incur expenses in 
excess of $10,000 must also attach an Auditor's Report. 

All surplus funds (after any refund to the candidate or their spouse) shall be immediately paid to the clerk who is responsible 
for the conduct of the election. 

YYYY MM DD YYYY MM DD 

For the campaign period from (day clerk received nomination) 12 0 2 2 1 0 6 1 0 41 to I 2 0 2 2 I 1 2 I 3 1 I 
D Initial filing reflecting finances from start of campaign to December 31 (or 45 days after voting day in a by-election) 

D Supplementary filing reflecting finances from start of campaign to end of extended campaign period 

Box A: Name of Candidate and Office 

Candidate's name as shown on the ballot 

Last Name or Single Name Given Name(s) 
INGINO JOE 

Office for Which the Candidate Sought Election Ward Name or Number (if any) 
MAYOR 

Municipality 
OSHAWA 

Spending Limit Contribution Limit 

General Parties and Other Expressions of Appreciation Contributions from Candidate and Spouse 
$ $ $ 

D I did not accept any contributions or incur any expenses. (Complete Boxes A and B only) 

Box B: Declaration 

I, JOE INGINO , declare that to the best of my knowledge and 

belief that these financial statements and attached supporting schedules are true and correct. 

2023/05/22 
Signature of Candidate Date (yyyy/mm/dd) 

Date Filed (yyyy/mm/dd) Time Filed Initial of Candidate or Agent (if filed in person) Signature of Clerk or Designate 
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Box C: Statement of Campaign Income and Expenses 

LOAN 
Name of bank or recognized lending institution 

INCOME 

Total amount of all contributions (from line 1A in Schedule 1) 

Revenue from items $25 or less 

Sign deposit refund 

Revenue from fundraising events not deemed a contribution 
(from Part Ill of Schedule 2) 

Interest earned by campaign bank account 

Other (provide full details) 

1. 

2. 

3. 

4. 

5. 

6. 

-------------------------

Total Campaign Income (Do not include loan) 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

EXPENSES (Note: Include the value of contributions of goods and services) 

1. Expenses subject to general spending limit 

Inventory from previous campaign used in this campaign 
(list details in Table 2 of Schedule 1) 

Advertising 

Brochures/flyers 

Signs (including sign deposit) 

Meetings hosted 

Office expenses incurred until voting day 

Phone and/or internet expenses incurred until voting day 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

+ $ 

Salaries, benefits, honoraria, professional fees incurred until voting day + $ 

Bank charges incurred until voting day 

Interest charged on loan until voting day 

Other (provide full details) 

+ $ 

+ $ 

1. NOMINATION FEE + $ 

6,586.63 

3,000.00 

3,028.40 

200.00 

158.23 

200.00 
-------

2. + $ 
-------

3. + $ 
------------------------- --------

4. + $ 
-------

5. + $ 
-------

6. + $ 
-------

Total Expenses subject to general spending limit = $ 6,586.63 C2 -------
2. Expenses subject to spending limit for parties and other expressions of appreciation 

1. + $ 

9503P (2022/04) 

Amount borrowed 

$ 

= $ 6,586.63 C1 
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2. + $ 
------------------------- --------

3. + $ 
------------------------- --------

4. + $ 
------------------------- --------

5. + $ 
-------

Total Expenses subject to spending limit for parties and other 
expressions of appreciation = $ C3 

3. Expenses not subject to spending limits 

Accounting and audit + $ 
-------

Cost of fundraising events/activities (list details in Part IV of Schedule 2) + $ 
-------

Office expenses incurred after voting day + $ 
-------

Phone and/or internet expenses incurred after voting day + $ 
-------

Salaries, benefits, honoraria, professional fees incurred after voting day + $ 
-------

Bank charges incurred after voting day + $ 
-------

Interest charged on loan after voting day + $ 
-------

Expenses related to recount + $ 
-------

Expenses related to controverted election + $ 
-------

Expenses related to compliance audit + $ 
-------

Expenses related to candidate's disability (provide full details) 

1. _________________________+_$_______ 

2. _________________________+_$_______ 

3. _________________________+_$_______ 

4. _________________________+_$_______ 

5. _________________________+_$_______ 

Other (provide full details) 

1. _________________________+_$_______ 

2. _________________________+_$_______ 

3. _________________________+_$_______ 

4. _________________________+_$_______ 

5. + $ 

Total Expenses not subject to spending limits 

Total Campaign Expenses (C2 + C3 + C4) 

= $ C4 

Box D: Calculation of Surplus or Deficit 

Excess (deficiency) of income over expenses 
(Income minus Total Expenses) (C1 - CS) 

If there is a surplus, deduct any refund of candidate's or spouse's 
contributions to the campaign 

Surplus (or deficit) for the campaign 

+ $ D1 

- $ 

= $ 6,586.63 cs 

= $ D2 

If line D2 shows a surplus, the amount must be paid in trust, at the time the financial statements are filed, to the municipal clerk 
who is responsible for the conduct of the election. 
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Schedule 1 - Contributions 

Part I- Summary of Contributions 

Contributions in money from candidate and spouse 

Contributions in goods and services from candidate and spouse 

+ $ 

(include value listed in Table 1 and Table 2) + $ 

3,158.23 

--------
Total value of contributions not exceeding $100 per contributor 
• Include ticket revenue, contributions in money, goods and services 

where the total contribution from a contributor is $100 or less 
(do not include contributions from candidate or spouse). + $ 

--------
Total value of contributions exceeding $100 per contributor 
(from line 1B; list details in Table 3 and Table 4) 
• Include ticket revenue, contributions in money, goods and services 

where the total contribution from a contributor exceeds $100 
(do not include contributions from candidate or spouse). + $ 

Less: Ineligible contributions paid or payable to the contributor - $ 

3,428.40 

--------
Contributions paid or payable to the clerk, including contributions 
from anonymous sources exceeding $25 - $ 

Total Amount of Contributions (record under Income in Box C) 

Part II - Contributions from candidate or spouse 

Table 1: Contributions in goods or services 

= $ 6,586.63 1A 

Description of Goods or Services Date Received Value($) 
(yyyy/mm/dd) 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Table 2: Inventory of campaign goods and materials from previous municipal campaign used in this campaign 
(Note: Value must be recorded as a contribution from the candidate and as an expense.) 

Description Date Acquired Supplier Quantity Current Market 
(yyyy/mm/dd) Value($) 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Part 111- Contributions exceeding $100 per contributor- individuals other than candidate or spouse 
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Table 3: Monetary contributions from individuals other than candidate or spouse 

Name Full Address Date Received Amount 
(yyyy/mm/dd) Received ($) 

D BLACK 136 Simcoe St. N. #1. Oshawa 2022/09/30 300.00 

DHART 153 CHARTER GRES 2022/06/14 100.00 

JTOROK 404 MAPLEWOOD RD 2022/06/20 356.00 

M. PALERMO 152 THORNTON RD S 2022/04/02 356.00 

Total 1,112.00 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Table 4: Contributions in goods or services from individuals other than candidate or spouse 
(Note: Must also be recorded as Expenses in Box C.) 

Name Full Address Description of Goods Date Received 
or Services (yyyy/mm/dd) 

D. JESSOME 404 MAPLEWOOD RD SIGNS 2022/09/15 

P. LAROSE 56 GLENDALE RD SIGNS 2022/09/15 

R RUSSO 243 HOWDEN RD W SIGNS 2022/09/02 

Total 

D Additional information is listed on separate supplementary attachment, if completed manually. 

Total for Part 111- Contributions exceeding $100 per contributor 
(Add totals from Table 3 and Table 4 and record the total in Part 1 - Summary of Contributions) 

9503P (2022/04) 

Amount Returned 
to Contributor or 
Paid to Clerk ($) 

Value($) 

1,000.00 

316.40 

1,000.00 

2,316.40 

$ 3,428.40 18 
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Schedule 2 - Fundraising Events and Activities 

Complete a separate schedule for each event or activity held. D Additional schedule(s) attached, if completed manually. 

Fundraising Event/Activity 1 

Description of fundraising event/activity 
------------------------------

Date of event/activity (yyyy/mm/dd) 

Part I- Ticket revenue 

Admission charge (per person) $ 

(If there are a range of ticket prices, attach complete breakdown of all ticket sales) 

Number of tickets sold X 

Total Part I (2A X 28) (include in Part I of Schedule 1) 

Part II - Other revenue deemed a contribution 

Provide details (e.g., revenue from goods sold in excess of fair market value) 

2A 

28 

1. _________________________+_$_______ 

2. _________________________+_$_______ 

3. _________________________+_$_______ 

4. _________________________+_$_______ 

5. + $ 

= $ 

Total Part II (include in Part I of Schedule 1) = $ 

Part Ill - Other revenue not deemed a contribution 

Provide details (e.g., contribution of $25 or less; goods or services sold for $25 or less) 

1. _________________________+_$_______ 

2. + $ 

3. 

4. 

5. 

-------------------------
-------------------------

Total Part Ill (include under Income in Box C) 

Part IV - Expenses related to fundraising event or activity 

Provide details 

+ $ 

+ $ 

+ $ 

1. + $ 
-------

2. + $ 
------------------------- -------

3. + $ 
-------

4. + $ 
-------

5. + $ 

Total Part IV Expenses (include under Expenses in Box C) 

9503P (2022/04) 

= $ 

= $ 
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Auditor's Report - Municipal Elections Act, 1996 (Section 88.25) 

A candidate who has received contributions or incurred expenses in excess of $10,000 must attach an auditor's report. 

Professional Designation of Auditor 

Municipality 

Contact Information 

Last Name or Single Name Given Name(s) 

Address 

Suite/Unit Number IStreet Number IStreet Name 

Municipality Province 

Telephone Number Email Address 

The report must be done in accordance with generally accepted auditing standards and must: 

set out the scope of the examination 

IDate (yyyy/mm/dd) 

Licence Number 

Postal Code 

provide an opinion as to the completeness and accuracy of the financial statement and whether it is free of material 
misstatement 

D Report is attached 

Personal information, if any, collected on this form is obtained under the authority of sections 88.25 and 95 of the Municipal 
Elections Act, 1996. Under section 88 of the Municipal Elections Act, 1996 (and despite anything in the Municipal Freedom of 
Information and Protection of Privacy Act) documents and materials filed with or prepared by the clerk or any other election 
official under the Municipal Elections Act, 1996 are public records and, until their destruction, may be inspected by any person 
at the clerk's office at a time when the office is open. Campaign financial statements shall also be made available by the clerk 
in an electronic format free of charge upon request. 
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