
clerks 
M.F.I.P.P.A. Sec 14 (1)From: 

To: 
Subject: Application for compliance audit: Dave Thompson 
Date: Thursday, June 29, 2023 1:00:16 AM 
Attachments: Rate card 2022 Oshawa This Week Municipal Election TY SD.pdf 

Application to JCAC - Dave Thompson 2022 election campaign.pdf 
Dave Thompson Ad Catalogue.pdf 
Rate card 2022 Oshawa Central.pdf 

Hello, 

Please find attached a request for a campaign finance compliance audit of Dave Thompson, 
election candidate in Oshawa's Ward 4 City Councillor race. 

As this application includes evidence from local publications and the files are quite large, 
these will arrive as attachments in 6 separate emails to follow this one. 

Regards, 

Derek Giberson 



 

   

  

    

  

    

 

  

 

 

 

 

    

 

  

 

 

   

   

 

   

 

  

  

   

 

 

   

 

 

   

  

   

      

   

 

June 28, 2023 

Application for review of election finances of Dave Thompson 

Oshawa Municipal Elections, 2022 

1. A request is made for the Joint Compliance Audit Committee to review the election finances of 

Dave Thompson. In the 2022 Oshawa municipal elections, Mr. Thompson was a candidate for 

the office of City Councillor in Ward 4. He also ran for the same office in 2018, and ran in several 

other elections in Oshawa over the last approximately two decades. 

2. This application seeks review of his claimed expenses for advertising during the election period 

as well as non-claimed expenses outside the election period and prior to his registration as a 

candidate. 

Background 

3. On May 24, 2022, Mr. Thompson registered as a candidate for City Councillor in Ward 4 in the 

2022 municipal election in Oshawa. 

4. His campaign activities included running ads in the Oshawa This Week newspaper and the 

Oshawa Central newspaper, both weekly publications, as well as printing flyers that were 

distributed to households. 

5.  In his Financial Statement filed on  March  20, 2023, Mr. Thompson  records that he spent 

$4484.00 in the Advertising category.  

Claim 

6. From June 2019 to June 2022, Mr. Thompson took out advertising space in Oshawa This Week 

that was not explicitly presenting itself as election advertising, but appears to have had the 

direct and intentional purpose of promoting himself in a manner that would benefit a future 

electoral effort while attempting to circumvent legislation regulating campaign activity and 

finance. For example: 

a. On February 10, 2022, Mr. Thompson ran an ad in advance of Valentine’s Day marking 
that upcoming calendar event; however, along with his photo, the largest and most 

prominent text in the ad was: 

o “Dave Thompson Ward 4” 
b. On September 3, 2020, in advance of Labour Day, Mr. Thompson ran a similar ad 

marking the calendar event, once again with the most prominent and largest content 

reading as in the previous example. 

c. As far back as June 27, 2019, and in the earliest occurrence that could be documented 

for this application, a similar ad for Canada Day was run by Mr. Thompson. 

7. During the period from June 2019 to June 2022, a total of 21 of these types of ads were run in 

Oshawa This Week by Mr. Thompson. Although they differ in the calendar occasion that they 

are marking, they are all similar in that they give prominence to Mr. Thompson’s name, 

photograph, and the mention of Ward 4. 

8. The opening date for candidate registration was May 2, 2022. One of these types of ads ran on 

May 5, 2022. Mr. Thompson registered as a candidate on May 24, 2022, and subsequently two 

more of these ads ran on June 16 and 30, 2022. 



 

 

  

   

  

 

   

  

  

   

  

 

    

       

  

 

  

  

 

 

  

  

  

 

  

   

   

  

  

 

    

  

 

     

 

9. On July 14, 2022, the first ad that clearly identified itself as an election ad appeared in Oshawa 

This Week, and on August 2, 2022, the first appearance of an ad of similar character was 

published in the Oshawa Central. A total of 7 clearly marked election ads were run in Oshawa 

This Week, and 9 of the same in the Oshawa Central. 

10. In the first months of the election period, both Oshawa This Week and the Oshawa Central 

provided advertising rate information. Rate card information for each are included in this 

application. 

11. This application also includes a complete cataloguing of the ads that were run from 2019 

through to the end of the election period in both news publications, along with the ad costs 

based on the rate card information of each. If Mr. Thompson paid anything different than the 

rate card, it would be necessary to obtain invoices from the publishers of the newspapers. 

12. Based on the cataloguing of ads and costs per ad, Mr. Thompson appears to have spent the 

following: 

$7,024 in ads from June 2019 to May 2, 2022 (opening of candidate nominations) 

$1,179 in ads of same type from May 2, 2022 to June 30, 2022 not identified as election ads 

$3,764 in ads in Oshawa This Week during the election clearly identified as election ads 

$3,600 in the Oshawa Central during the election clearly identified as election ads 

For a total of $12,017 (presumed to be prior to HST) 

13. These numbers differ markedly from the amount reported in the candidate’s Financial 
Statement as $4,484. 

Pre-election advertisements 

14. Further to the discrepancy in total amount, the candidate’s pre-election advertising activities 

raise a significant question: do these advertising activities constitute election advertising and 

financial activities outside the election period, or are they just benign ads being run to mark 

calendar dates and civic observances? 

15. It is informative to look at the pattern of appearances of Mr. Thompson’s ads: the first of these 

ads appear in mid-2019, just under a year after running unsuccessfully for the same office he 

would run for in 2022. In 2019, he ran 3 ads. In 2020, there were 5. In 2021, the number 

increased to 7. By 2022, in the first six months of the year the rate was monthly, and in looking 

at the 10 month period running up to July 2022 when the election period was in earnest, Mr. 

Thompson had increased these ads to a rate of monthly placement. It seems implausible that 

this gradual and then accelerating increase of ad placements as the election approached was 

coincidental. 

16. It could be argued that a person choosing to spend their own money to run ads in a local paper 

to encourage civic attention on important calendar dates is a benign activity. However, in this 

case it is critical to look at one element found in each and every one of the pre-election ads: the 

mention of “Ward 4” in the ads. In any other scenario such an inclusion would be extraneous 

and irrelevant information, out of context to the ad, and yet it appears consistently. By contrast, 

in a full review of all the Oshawa This Week papers during the same 2019-2022 time period, 



  

 

   

  

  

 

 

  

 

 

   

 

 

     

  

 

 

   

  

 

 

    

  

  

 

  

 

 

  

  

  

    

 

   

   

  

   

   

 

  

   

  

 

there are zero appearances of other non-political ads that include mention of municipal ward. 

The purpose of municipal wards is for political representation and elections. 

17. There are two matters of intent that are relevant in this application: the intent of the candidate 

in running these pre-election ads, and the intent of the rules set by the Municipal Elections Act. 

18. Regarding Mr. Thompson’s intent, it becomes transparent in all the following that his intent was 
to shape and confuse residents’ perceptions prior to the election by falsely associating his name 

with the electoral ward he fully knew he would run in during the 2022 election: 

a. his acceleration of ad appearances as the election approached; 

b. the extraneous inclusion of “Ward 4” in the ads, which can only be associated with his 

future candidacy; 

c. the well-established fact that name-recognition is a significant factor in voter behaviours 

during elections, especially municipal elections that do not have parties or party leaders 

to partially shape voter decisions; 

d. further to b. and c., an attempt to confuse voters to create a false association between 

Mr. Thompson and Ward 4 such that some may come to believe that he is the current 

office-holder, providing an illusion of incumbency; 

e. the absence of any other information that would indicate some other intent (such as 

contact information or a professional or business activity). 

19. Regarding the intent of the Municipal Elections Act, although it sets clear parameters on 

advertising during elections, Mr. Thompson’s pre-election advertising activities were a 

transparent attempt to circumvent the election advertising period but are in conflict with the 

intent of the Act, which is to limit election advertising to the period in which it is permitted and 

in a way that would require clear lines of financial reporting, transparency, and compliance. 

20. To further clarify whether the intent of the Act has been circumvented by Mr. Thompson, it may 

be helpful to look at election-related guidelines provided by the Province of Ontario, the order 

of government responsible for regulating both provincial and municipal elections. The guidelines 

provided for municipal elections are limited in scope and detail; however, there are guidelines 

provided by Elections Ontario for provincial elections that may be useful in this case. The 

“Election Finances Act – Guidelines” note the following in determining what might constitute 
“political advertising” in Section 8: 

a. “Political advertising is defined as advertising or communications in any broadcast, print, 

electronic, or other medium with the purpose of promoting ... the election of a 

registered candidate.” 
b. “The definition of ‘political advertising’ encompasses election-related advertising or 

communications that are expressly or impliedly directed to ... candidates...” 
c. “If the purpose of the advertising is to influence the outcome of an election, then the 

advertising falls within the definition of ‘political advertising;’” 
d. “In determining whether advertising (including issue advertising) is ‘political advertising’ 

the Chief Electoral Officer considers the following criteria: 

o “a) whether it is reasonable to conclude that the advertising was specifically 
planned to coincide with the period referred to in Spending Limits section; 

o “e) whether there is a material increase in the normal volume of advertising 

conducted by the person, organization, or entity; 



   

 

    

   

 

  

 

 

  

 

   

    

  

 

   

 

  

 

  

 

  

  

   

 

  

  

   

   

  

 

  

   

 

 

   

   

   

 

  

 

o “h) whether the advertising is within the normal parameters of promotion of a 
specific program or activity” 

e. The various considerations provided in this section to the Chief Electoral Officer is not 

exhaustive and notes that “The Chief Electoral Officer also considers any other relevant 

factors that may indicate that a particular advertisement is or is not related to an 

upcoming election.” 
21. Setting aside, for the moment, the ads run prior to the opening of nominations on May 2, 2022, 

it has already been noted that Mr. Thompson ran 3 ads during the election period that did not 

identify themselves as being election ads, unlike those that ran from July 14, 2022, onward. One 

of these 3 was prior to his registration, and the other two were after he became a registered 

candidate. 

22. These three ads are significant as they were ads that prominently placed his name, face, and an 

electoral ward that he was shortly to be and then was registered to run in, during the election 

period. It would defy credulity to claim that these ads should not be treated as part of Mr. 

Thompson’s election campaign activities, given that they were run during the period of an 

ongoing election and two of the three appeared while he was a registered candidate. At that 

point, any and all advertisements that mention the candidate and the ward they are seeking to 

represent should be treated as promoting the candidate. 

23. To bring the ads from 2019 to April 2022 back into the picture, if the conclusion in paragraph 22 

stands, it requires application of that conclusion in evaluating all the previous ads because they 

use nearly identical design, messaging, and placement of Mr. Thompson’s name, face, and Ward 
reference as the three ads that ran in May and June of 2022. In turning one last time to the 

“Election Finances Act – Guidelines,” it also notes that: 
a. “3. In determining whether advertising (including issue advertising) is ‘political 

advertising’ the Chief Electoral Officer considers the following criteria: 

o “b) whether the formatting or branding of the advertisement is similar to a 

registered political party’s or registered candidate’s formatting or branding or 

election material” 
24. As the formatting of the candidate in the 3 ads run during the election period matches that of 

the numerous ads run stretching back to 2019, this would make them election advertisements 

and campaign spending outside the campaign period. 

Conclusion 

25. The violations raised in this application are not merely of a financial nature but highlight a 

deliberate campaign to confuse voters and misrepresent an individual, and the actions were 

undertaken in an intentional way, rather than an innocent error in judgment or lack of 

understanding of rules governing elections, given the number of municipal elections in which 

Mr. Thompson has run as a candidate for office over the last two decades. 

26. The claim of a pattern of intentionality of Mr. Thompson’s actions to confuse voters is given 

further credence in noting that for a period of time during the campaign, his advertisements 

used the language “City Councillor Elect,” giving the appearance of a well-established 

terminology that is reserved for an individual who has been duly declared the winner after an 

election and prior to their swearing-in to office. Only upon prompting from an electoral 

authority did he remove that language in later advertisements. 



  

 

 

        

        

        

        

        

        

        

        

        

        

        

        

        

        

        

        

        

        

           

           

           

             

      

      

      

             

      

             

      

      

             

      

             

      

      

             

             

                         

      

      

 

  

 

Date Size/type Page 

Ward 4 

mention 

Election 

mention 

$ Value 

 During election 

Pre- 

election 

No mention 

of election, 

Oshawa 

This Week 

Clear 

election 

reference, 

Oshawa This 

Oshawa 

Central* 

2019-06-27 1/8 horizontal 18 Yes No $ 393 

2019-08-29 1/8 horizontal 15 Yes No $ 393 

2019-12-19 <1/8 horizontal 33 Yes No $ 393 

2020-01-02 <1/8 horizontal 18 Yes No $ 393 

2020-02-13 <1/8 horizontal 20 Yes No $ 393 

2020-06-25 <1/8 horizontal 12 Yes No $ 393 

2020-09-03 <1/8 horizontal 7 Yes No $ 393 

2020-12-31 1/8 horizontal 7 Yes No $ 393 

2021-02-11 1/8 horizontal 10 Yes No $ 393 

2021-05-06 1/8 horizontal 24 Yes No $ 393 

2021-06-24 1/8 horizontal 20 Yes No $ 393 

Message 

Canada Day 

Labour Day 

Christmas 

Happy New Year, Opposed to tax increases 

Valentine's Day 

Canada Day 

Labour Day 

Shop local and support our local restaurants in Ward 4 

Valentine's Day 

Mother's Day 

Canada Day 

------ ------ ------ ------ ------ One year to election period 

2021-09-02 1/8 horizontal 5 Yes No $ 393 

2021-10-28 1/8 horizontal 5 Yes No $ 393 

2021-11-11 1/8 horizontal 17 Yes No $ 393 

2021-12-23 1/8 horizontal 6 Yes No $ 393 

2022-02-10 1/8 horizontal 10 Yes No $ 393 

2022-03-03 1/8 horizontal 14 Yes No $ 393 

2022-04-14 1/8 horizontal 15 Yes No $ 393 

Labour Day 

Halloween 

Remembrance Day 

Christmas 

Valentine's Day 

Support Ukraine 

Easter 

2022-05-02 ------ ------ ------ ------ Date of beginning of candidate registration period 

2022-05-05 1/8 horizontal 14 Yes No 393$ Mother's Day 

2022-05-24 ------ ------ ------ ------ Date of registration of candidacy 

2022-06-16 1/8 horizontal 8 Yes No $ 393 

2022-06-30 1/8 horizontal 22 Yes No $ 393 

2022-07-14 1/4 vertical 8 Yes Yes $ 605 

2022-08-02 1/6 approx 5 Yes Yes $ 400 

2022-08-09 1/6 approx 3 Yes Yes $ 400 

2022-08-16 1/6 approx 3 Yes Yes $ 400 

2022-08-18 1/4 vertical 10 Yes Yes $ 605 

2022-08-23 1/6 approx 3 Yes Yes $ 400 

2022-09-01 Basebar 1 Yes Yes $ 448 

2022-09-06 1/6 approx Yes Yes $ 400 

2022-09-13 1/6 approx 3 Yes Yes $ 400 

2022-09-15 Basebar 1 Yes Yes $ 448 

2022-09-20 1/6 approx 3 Yes Yes $ 400 

2022-09-22 1/4 vertical 7 Yes Yes $ 605 

2022-09-27 1/6 approx 3 Yes Yes $ 400 

2022-10-11 1/6 approx 3 Yes Yes $ 400 

2022-10-13 1/4 vertical 16 Yes Yes $ 605 

2022-10-20 Basebar 1 Yes Yes $ 448 

Father's Day 

Canada Day 

Using "City Councillor Elect" 

Using "City Councillor Elect" 

Using "City Councillor Elect" 

Using "City Councillor Elect" 

Using "City Councillor Elect", Kars On King 

Using "City Councillor Elect" 

Using "City Councillor Elect", Labour Day Weekend 

Using "City Councillor Elect" 

Removed "Elect" from Oshawa Central versions 

Switch to "Elect Elect Elect" for Oshawa This Week 

Subtotals $ 7,074 $ 1,179 $ 3,764 $ 3,600 

Total amount spent including 

Total amount spent, pre-election, but excluding 

during election only post-election amounts 

$ 8,543.00 $4484 reported in $ 12,017.00 

+HST Advertising +HST 

$ 9,653.59 $ 13,579.21 

*Oshawa Central ad size is about 1/6 of full page, no rate card equivalent, have used the 1/8 page rate here but could be more; 

was not able to search every weekly edition, may have appeared in other editions 

https://13,579.21
https://9,653.59
https://12,017.00
https://8,543.00




THE OSHAWA/DURHAMTHE OSHAWA/DURHAM Proudly Serving Durham Since 1995

CCEENNTTRRAALL 
DURHAM’S LARGEST AND OLDEST INDEPENDENTLY OWNED NEWSPAPERDURHAM’S LARGEST AND OLDEST INDEPENDENTLY OWNED NEWSPAPER 

r
f

PROVEN 
TESTED 

RELIABLE 
A D V E R T I S I N G  

NO OTHER 
NEWSPAPER 

COMES CLOSE 
THE OSHAWA/DURHAM 

CENTRAL 
NEWSPAPER 

IF YOU ARE 
SERIOUS ABOUT 

RESULTS 
ADVERTISE WITH 

DURHAM’S 

ADVERTISER 
LARGEST 

CLASSIFIED 
SECTION 

100% 
ADVERTISER 

SATISFACTION 
GUARANTEE 
WE ARE 

NUMBER 
ONE 

THIS IS WHY WE ARE NUMBER ONE
 THE OSHAWA DURHAM CENTRAL NEWSPAPER 

www.ocentral.com 
Founded in 1995, based out of downtown Oshawa, a weekly publication serving/distrib-
uted across the Greater Durham Region to over 450 retail outlets. Including all major 
etailers including WALMART - SOBEY - REXALL - ESSO - CIRCLE K, to name a 
ew. The Central publishes every tuesday a total of 65,000 hard copies, deadlines 

friday 5pm. All advertisers are also included online and on all our social media. 

WHY CONSIDER ADVERTISING IN DURHAM’S #1 ADVERTISER: 
- The Central was the FIRST newspaper across the planet to publish an online edition, 

today an online readership of over 600,000 daily hits. 
- Hard copy readership is made up of 100% paid subscription. 

Paid circulation, proof of a strong captive readership. 
- 30,000 - 35,000 paid subscribers, the rest are sold throughout Durham. 
The Central is environment friendly, all copies not distributed at the end of each week 
are re-distributed to targeted neighborhoods at no charge on a promotional basis. 

This means 100% DISTRIBUTION , a further assurance that advertisers ad are 
seen. 

- When you advertise with the Central. We assure you 100% satisfaction. 
From design of your ads to placement. We are here every step of the way. 
TODAY THE CENTRAL HAS THE LARGEST CLASSIFIED SECTION 

WIDEST RANGE OF ADVERTISERS OF ALL PAPERS 
THE CENTRAL OFFICES IN THE UNITED STATES 

The West Virginia Central Newspaper founded in 2000 with offices in Wheeling, West 
Virginia serving the Greater Ohio Valley with an extensive circulation. Members of the 
Wheeling/Weirton/Wetzel county chamber of commerce. 
Other services: 
CENTRAL BUSINESS CONSULTING: 
If your business is doing well why not make it great. The Central offers business eval-
uation services. Nothing is left un-checked. Our business analysis is totally confiden-
tial and discrete. Having problems. Stuck in a rut? WE CAN GET YOU OUT. 
Call us today for a FREE consultation. 
SOCIAL MEDIA 
Does your business have a web page? WE CAN SET YOU UP IN 24HRS. 
Do you have a social media presence? WE CAN GET YOU IN THE GAME IN 1HR. 
Do you want to be at the top of search engines? WE CAN GET YOU THERE. 
The Oshawa Durham Central Newspaper is the leader in social media technologies. 

The Central 
Newspaper 

Available At 

And 400 Other 
Locations Across 

Durham 
From Public Relations to Political campaigns and fund raising revenue generating needs. We cover them all. 
CENTRAL DISTRIBUTION SERVICES: 
Central distribution services offers door to door of your flyers and books. From printing to door delivery. 
Call for details. 

From all of us as at The CENTRAL NEWSPAPER we extend our warmest thank you for 
considering allowing us the opportunity to earn your business. Joe. L Ingino 

136 Simcoe St. North, Suite #4 Oshawa. ON 
Tel: (905)432-2657 Fax: (905)404-0887 

Email: newspaper@ocentral.com
www.ocentral.com 

Serving: Pickering, Ajax, Whitby, Oshawa, Clarington and Port Perry 

The Oshawa/Durham Central Newspaper 
Durham’s Ambassador To The World~Durham’s Largest And Oldest Independently Owned Newspaper 

www.ocentral.com
mailto:newspaper@ocentral.com
www.ocentral.com


CENTRAL
The Oshawa/Durham 

CENTRAL 
NEWSPAPER 

136 Simcoe Street., North. Suite 4 - Oshawa, Ontario. Canada L1G-4S7 
Tel:(905)432-2657 Fax(905)404-0887

Email: newspaper@ocentral.com On the web: www.ocentral.com 
PROUD SUPPORTER OF LOCAL CLUBS: 

FULL PAGE: 
$2550. 

Working Area 
H ~ 15.25 inch 
W ~10.25 inch 

ADVERTISING RATE CARD 

TWO THIRDS PAGE: 
$1900 9X13 

QUARTER 
PAGE: 
$600 
5X7 

HALF PAGE: 
$1600 

10.5X8.5 

EIGHTH PAGE: 
$400 
3X5 

ONE THIRD PAGE: 
$1200 
8X6 

SIXTEENTH PAGE: 
$250 
3X2 

www.ocentral.com
mailto:newspaper@ocentral.com


 

DURHAM’S LARGEST CLASSIFIED SECTION 

The CENTRAL CLASSIFIEDS 
The World Is Reading 

Classified Rates: 
Prices Listed Are Base On 1 Column X 14 Agate Lines or one inch.

1 INSERTIONS $50.00 
4 INSERTIONS $175.00 

Classified Boxed Ad Rates: 
Minimum Size 5 Lines (Approximately 20 - 25 Words) 

Each additional line .90 

1 INSERTIONS $90.00 
4 INSERTIONS $300.00 

Regular Classified Ad Display Advertising 
Oshawa, 1,2,3 Bedroom Oshawa, 1,2,3 Bedroom 
Apartments available from Apartments available from mid-
mid-January. Electric heat, January. Electric heat, washer / 
washer / dryer on each floor. dryer on each floor. Very quiet 
Very quiet exclusive, adult exclusive, adult building. NO 
building. NO PETS. Call PETS. Call (905) 579-9016. 

8152-1-8-1(905) 579-9016. 8152-1-8-1 

HERE IS HOW TO REACH US: 
136 Simcoe Street North, Suite 4., Oshawa Ontario Canada L1H 4G6 

Tel:(905)432-2657 Fax:(905)404-0887 
Email: newspaper@ocentral.com  

IF RESULTS ARE IMPORTANT TO YOU  
ADVERTISE IN DURHAM’S LARGEST CLASSIFIED SECTION 

BOTH ON HARD COPY AND ON LINE 

WWW.OCENTRAL.COM 

WWW.OCENTRAL.COM
mailto:newspaper@ocentral.com


THE CENTRAL IS A FULL MEDIA COMPANY 
The Central Newspaper is a full service media company.  From business consulting on a one on 

one. To creating creative marketing platforms utilizing the latest online technologies. 

Our Professionals 
Will Assist You With: 

PROFESSIONAL WEB PAGES 

- Web Design/Domain Registration. 
- Professional Social Media Campaigns 
- SEO optimization 
- GOOGLE ranking campaigns 
- On line marketing and promotions 

WE GET YOU NOTICED 

from $500 
Up And Running Same Day Service 
WITH FULL MULTI/SOCIAL MEDIA 

MANAGEMENT SERVICES 

HAVE A WEB PAGE? 
We Can Manage It For You 

Professionally 

FLYER DISTRIBUTION 

10CENTS 
ANYWHERE IN DURHAM YOU PICK THE AREA 

You supply us the flyer we deliver  - Printing EXTRA ask your agent 
SAME ROUTES AS CANADA POST.  YOU PICK THEM WE DO THEM 

GUARANTEED DELIVERY 

905.432.2657 
GUARANTEED DELIVERY OF FLYER SERVICES 



    

 

  

VIRTUAL REALITY 
AUGMENTED REALITY 

ARTIFICIAL INTELLIGENCE 
CAN BE INCORPORATED INTO YOUR WORLD 

These New Technologies Are Exceptionally  
Beneficial As A Marketing Tool.  For Training. 
Allow Potential Clients The Opportunity To 

Experience Your Product. 
TODAY THOUSANDS OF INSTITUTIONS AND    

BUSINESS ARE USING Virtual Reality,  
Augmented and Artificial Intelligence 
For All Kinds Of Practical Uses. 

Our Information Technology  Professionals 
Will Meet With You To Access Your Needs. 

Call Us Today For A Free Consultation 

905-441-2657 
Virtual reality (VR) is an artificial environment that is created with software and presented to the user in such a way that the user suspends belief and 
accepts it as a real environment. On a computer, virtual reality is primarily experienced through two of the five senses: sight and sound.  (Exceptional for 
Educational/Medical/Emergency Services/Training). 
Augmented reality (AR) is an interactive experience of a real-world environment where the objects that reside in the real world are enhanced by comput-
er-generated perceptual information, sometimes across multiple sensory modalities, including visual, auditory, haptic, somatosensory and olfactory. 
(Exceptional as a Promotional Tool/BUSINESS/Commerce. Instruction Manual step by step instruction for your business. Great tool to display manuals and 
instructions on how to use any apparatus). 
Artificial intelligence (AI) is the ability of a computer program or a machine to think and learn. It is also a field of study which tries to make computers 
"smart". ... As machines become increasingly capable, mental facilities once thought to require intelligence are removed from the definition.  (Exceptional 
Good Tool  For Optimizing Virtual Reality and Augmented Platforms.  Great way to enhance data bases to become self generating. (AI) is the new science 
being used in all commercial and industrial applications. 
Virtual Tours (360 VideoTechnology. VT) Virtual tours are a link between two or more 360-degree panoramas that allow the viewer to move from one inter-
active photo to the other.  This works on all devices, whether it's a desktop or laptop computer, a tablet, phone or a VR headset like Google Cardboard, 
Samsung Gear VR, and Oculus Rift. This is the most fun way to view 360 degree virtual tours. 
This technology is exceptional productive for realtors and anyone that requires to showcase large spacious areas without actual having to be there.  The 
360 VT technology is like being at a particular place without being there.  

ALL FOUR TECHNOLOGIES MAY BE COMBINED FOR SPECIFIC APPLICATIONS. 
We Write Custom Code To Accommodate Clients Needs.  Excellent For Training Purposes.  Teaching Tool.  Marketing and Promotions. 

WE SPECIALIZE IN ACCESSIBILITY GOVERNMENT COMPLIANCE PROGRAMS.  FREE QUOTE 

Call Us Today: 905-432-2657 

GET NOTICE - EXCEPTIONAL RATES ON SIGNS 

AFFORDABLE 
ADVERTISING 

GREAT FOR GRAND OPENINGS 
WE STRATEGICALLY CAN PLACED THEM  ANY MUNICIPALITY 



http://www.ocentral.com/ 

DURHAM CITY CENTRAL RADIO 

“THE WAVE” 
CANADA’S FIRST 

COMMERCIAL INTERNET RADIO 
Commissioned in 1998 

The WAVE Radio was Canada’s  first Commercial Internet Radio 
with a world wide listenership. 
The primary listenership base stems from Canada, 
United States, Europe, Australia and across the globe. 
The WAVE Radio is fully interactive  and in real time. 

Our advertisers are local, regional, national. 
Advertisers are taking advantage of this new media.  
Now radio is International with millions 
of potential listeners. 
NOW you have access to the same exposure that 
Multi-million dollar advertisers utilize. 

480,000 listeners per day exposure 
Potential of Millions of viewers 

RATES: 
$5.00/30 second spot. 
We produce and 
broadcast. 
Special packages: 
600 spots for $600. 
20 - 30 sec spots 
per day. 

WORLD’S FIRST ONLINE RADIO - THE WORLD IS LISTENING!!! 
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DELIVERED 
To 150,000 

CENTRAL
DISTRIBUTION SERVICES

200,000

CENTRAL 
DISTRIBUTION SERVICES 

GET 
NOTICED 
~ DOOR ~ 
HANGERS 

150,000 
PRINTE
DISTRIBUT

THROUG
DURHAM

FULL COLO
WE DO AL

THE ART
WORK 

FROM AS
LOW AS

$450
PER 

4 inch by
1 3/4 inch

Space 
BLANKET

COVERAG
ACROSS
DURHAM
REGION
BOOK

IT 
TODAY!

GREAT RATES 

GREAT VALUE 

GREAT EXPOSURE 

FLYER 
DISTRIBUTION 

FROM 10 CENTS 
ANYWHERE IN DURHAM 

YOU PICK THE AREA 
You supply us the flyer we deliver 

Printing EXTRA ask your agent 

Central Distribution offers distribution of 8.5 x 5.5 full color on glossy paper to

200,000HOMES 
for as low as two cents. Clients must sign up for all 200,000 no exceptions or deductions. Bulk 
printing is a great tool for the trades, home improvements, medical, legal and special 
promotional items. 
This very unique vehicle guarantees you full blanket coverage of all Durham Region, Newcastle 
and bordering Scarborough. The delivery is guaranteed and certified to be true. 

ALL PACKAGES ON THIS NOTICE ALSO HAVE THE OPTION OF 
BEING POSTED ON OUR WEB SITE AT www.ocentral.com 

for no extra charge. 
Links to clients web site available at a minimal charge ask your advertising consultant. 

RESTAURANT PLACEMATS 
Get your name out to 20,000 people for only $250 per 2.5 x 1 
3/4 size display. These restaurant placemats will be circulated 
to all participating Durham area restaurants. 
The great value of this product is that it has a long shelf life with 
ongoing daily exposure. 
Imagine walking into your favorite restaurant and there is your 
ad displayed so that everyone can view. How many times have 
you gone into a restaurant and had to wait for your order to be 
prepared. Now restaurant patrons have something to keep their 
eyes entertained. GREAT VALUE ~ GREAT EXPOSURE... 

Book your space today. 
Ask your Advertising consultant for details... 

www.ocentral.com
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